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Bio-business – a new Gold Rush
Bio-business comprises over 10 trillion dollars or 30 percent of the
global economy. Countries throughout the world have identified
new opportunities in the bio-business arena as the next hottechnology area and are investing in training their scientists,
setting up state-of-the-art life science and technology-knowledge
clusters, establishing viable biotechnology industries to fuel
growth in biobusiness areas.
In
the
recent
years, there is
Drug
more willingness
and push for crossdisciplinary work
and
ventures
between high-tech
and
biotech.
Professional and
business investors
may find biotech
as a new Gold Rush of our time. Biotech offers infinite
opportunities as long as human beings reside on this planet.
It is considered that the bio-business is going to be the
fastest growing sector of the world economy during this century.
Some even designate the 21st century as the bio-century.
Can you afford to be simply a spectator?
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Prelude
We know that every business is related to either inventive or
innovative products or services and it must face some ups and downs
throughout the phases of its development. Ultimately, and quite
fortunately, a stage usually appears in typical development that can
offer some comfort and satisfaction to the participants of most
business ventures. But purists in any field will advocate neither
satisfaction, nor comfort alone, for its own sake. It is dedication,
business zeal, will power to prove proficiency, and the unforgettable
love of a product that entices most people involved to continue
serving business goals. Our focus and our prime concern in this book
are to explore bioventure and the journey of a bioventurer.
Bioventure represents a microcosm of the world at large
concentrated into the small word of biological venture capital. As far
as biopreneurs are concerned we have to define a scenario with a
different kind of light—a light of a different color and temperature. It
is an interesting and exciting a time for people wanting to appreciate
the world of bioventure. And this is plainly because biotechnology,
with emergent educational, governmental, and industrial support, is
moving toward its wave crest.
We can think of bioventure being a sleek aerodynamic car
racing on three wheels—technology, management, and capital. Each
wheel is extremely sophisticated, and must be taken care of
appropriately to drive the car to an ultimate and optimal destination.
After spending many years learning and teaching, when I joined the
practiced field of authentic business, I realized the need for the proper
understanding of those three driving wheels. As people from the field
of research work, and management, we may be aware of the greater
issues related to our own unique areas of interest, but to be a truly

successful biopreneur we must have a commanding grasp on all three
driving wheels in our bio-business.
When we look at the world of bioventure we find several cases
where people intended to invest heavily, but due to a lack of suitable
knowledge they decided to shy away. There are instances where
companies having a potential to expand their horizons by meeting a
mere few necessities—such as patenting their ideas, and technology.
Simply having enough information and facts regarding selling
intellectual property or research-based material to pharmaceutical
establishments may help some budding bioventures to succeed. But
insufficient information also causes comparable ventures to lag
behind other more aggressive competitors.
When these realizations struck me, I felt there was a lack of
one extraordinary item in our immediate area which could solve our
collective problems. That extraordinary item was a quality study
curriculum that might be of assistance to all people in the field of
bioventure. My intent is that this study material must contain
substantial information for all—upcoming entrepreneurs, people from
the field of management, and suited investors. This would not only to
serve getting people from various fields under the one roof—
bioventure—but it would also create a feeling of unanimity within
bioventure.
Working together has always been a fun for people like us.
Now we have the means to create that same fun—multiplied—by
networking our talents, invented drugs, and various other
biotechnological products. At the same time there could be an
additional benefit waiting for each of us involved, in the form of
earned capital. In all honesty, that is simply one future that I dream of
for bioventure. The best possible future relies on greater
understanding among the people associated with this business. This
will be possible only if we can integrate our knowledge and
experience, and operate within each other’s respective fields of

expertise. If we can appreciate the views that those among us want to
share, and vice versa, then a treasure trove in bioventure is not far off.
Keeping all this in mind I started writing my book. Now the
book is ready to begin its journey. I hope it will travel a long way
binding a bio-world together for a better, cheerful future in
bioventure. As we all know every business has its commercial
perspectives, and that is as it must be. But at the same time we must
keep our eyes open for the humanitarian views. I have tried to focus
on specific parts of bioventure that venture capitalists, or other
prospective investors, along with biopreneurs, might always bear in
mind, so that their actual goals of helping needy people is the
foremost issue. And the money will flow if consumers are there to
buy the products, and that will happen if we don’t forget others needs.
Our book is targeted for everyone associated with the field of
bioventure. Whether you are preparing to start a business, a potential
investor, a person from the field of management, or you are a
researcher, I hope you will find reading this book essential. I have
tried to say a lot, though I possibly have missed things which I will
need to revise in another issue. I invite responses from you so that I
can understand what you want, making an ongoing and continued
conversation, an enduring process to exchange thoughts on the topic.
After all we can build the future world of bioventure together, by
pooling our dreams together.
Ryan Baidya
Miyuki Shiratani

Writing the book, Biopreneurs: The Molecular
Millionaires, we, Ryan Baidya and Miyuki Shiratani,
have tried to cover the ordinary and extraordinary
resources that readers can utilize to understand the
biotech industry. While writing the book, we kept in mind
those without biotech backgrounds. So, the book does not
emphasize dry hard facts from life science subjects, or
financial figures from the stock market. It is rather a lucid
situational analysis of the biotech industry.
It strives to educate prospective investors in how and why
to invest in start- up ventures, and early-stage companies.
In addition, it also provides tools, knowledge, and
expertise, identifying appropriate times to realize profits
in a particular field. In a nutshell, we have earnestly tried
to incorporate as much information as possible to make
this book your best friend, philosopher and a guide for
those people interested in biotechnology.
“..Vision without action is a daydream.
Action without vision is a nightmare..”

